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BRICK UNDERGROUND BEST REAL ESTATE WEBSITE!

RANKS #]

ORGANICALLY ON BN 2 - N 2 .
COOELESEARCHES ERZE - % 7 Our Advertisers

1 o NN, Receive a Consistent
Stream of Inquiries

From New Customers

A high-intent audience: Over 70% of our 5 million

annual unique readers find Brick Underground
through high-intent organic search results.

‘ Trusted real estate advice: Brick Underground
features more than 7,000 original, high-quality
posts on NYC real estate.

/’\ A cycling audience: Practical advice to high-value
consumers in every phase of the rental, sales and
home improvement cycle.

Source date: January 2020



FIND CONSUMERS

Upstream the Competition!

THEIR SEARCH FOR NYC REAL ESTATE AND

BRICK UNDERGROUND RANKS HIGHLY ON THE FOLLOWING SEARCH ENGINE QUERIES:

“find an apartment in NYC”
“best apartment rental websites”
“how to buy a NYC apartment”
“best apartment search sites NYC”
“how to sell NYC apartment”
“how to buy an apartment NYC”
“how to rent in NYC”

“how to move to NYC

“find a no fee apartment NYC”
“how to buy a co-op NYC”
“apartment insurance NYC”
“how to buy a brownstone NYC”
“best real estate investment NYC”
“buy new construction NYC”
“how to buy a condo NYC”

“best neighborhoods NYC”

“find best real estate agent NYC”
“where to buy in Brooklyn”
“apartment hunting NYC

“best NYC neighborhoods for first time buyers”
“best Brooklyn neighborhoods for first time buyers”

(2nd of 136 MILLION)

(3rd of 34 MILLION)

(1st of 79 MILLION)

(1st of 129 MILLION)

(1s, 2nd, & 3rd of 39 MILLION)
(2nd of 72 MILLION)

(2nd & 3rd of 187 MILLION)
(1st of 411 MILLION)

(1st & 2" of 148 MILLION)

(2™ & 3rd of 13.5 MILLION)
(1st of 13.2 MILLION)

(2™ & 3" of Z MILLION)

(1st 2™ of 29.5 MILLION)

(2", 3, & 4™ of 86 MILLION)
(Tst of 18 MILLION)

(3rd of 25 MILLION)

(3rd of 89 MILLION)

(1%, 2" and 3rd of 362 MILLION)
(1st & 2™ of 11 MILLION)

(1st, 2nd, & 3rd of 35 MILLION)
(1st, 2nd & 3rd of 28 MILLION)

“best Manhattan neighborhoods for first time buyers” (1st, 2nd & 3rd of 37 MILLION)

“best websites for first ime NYC buyers”

“best apartment search websites”

(1%, 2", and 3rd of 132 MILLION)
(3 of 71 MILLION)

*Source: Google Analytics February 2019

If you've never looked for a rental in New, > """ =/
a broker’s fee of anywhere from one-m

‘Har ting for -
find them, you

9 Things You Need To Know Before Renting in New
https/, re



THE BUZZ

What Our Advertisers Are Saying...

€€ Since launching our branded column on Brick Underground, our firm’s online presence
has skyrocketed. Many new clients’ first words are ‘I saw your column on Brick
Underground.”

- HIMMELSTEIN, McCONNELL, GRIBBEN, DONOGHUE & JOSEPH

€€ Our sponsored posts continue to generate qualified customer inquiries for residential
mortgages long after their initial publication.”

- NATIONAL COOPERATIVE BANK

€€ Brick Underground is smart, fast, efficient and they know NYC and their readers
extraordinarily well. Our campaign generates a consistent stream of inquiries from
affluent consumers, many of whom have become our valued clients.”
- GOTHAM BROKERAGE

€€ Brick Underground has been a vital media partner of ours for years. They consistently
send material amounts of customers and traffic and have helped Insurent build a brand
name among renters and brokers. Their team is smart, responsive and adept at
providing unique, productive options for advertising and sponsored content that have
accelerated our business.”

- INSURENT LEASE GUARANTY

€€ The customers who come to Bolster through Brick Underground are smart professionals
seeking the very best advice and a high-quality renovation experience. That’s why
BrickUnderground.com is our preferred advertising partner.”
- BOLSTER




Reach a Smart & Affluent
Audience Actively Searching
for Solutions

Take center stage with a

o | 62 LY

AGE 25 - 44 f 1 index HHI $150K+ College-Educated
' (26% Grad School -
163 Index)
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Get in Front of 5 Million Unique High-Value
Real Estate Consumers a Year

70% Organic Traffic Site-Wide // 85% Organic Traffic - Evergreen Content

2013 UNIQUE READERS

2015 UNIQUE READERS

2017 UNIQUE READERS

2019 UNIQUE READERS

*Source: Google Analytics, January 2020
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Upgrade to the Upper East Side
in These Thoroughly Modern,
No-T¢e Rentalsts
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We will work with your brand
to build an Expert Platform on
Brick Underground, creating
sponsored content that feels
organic to our readership &
showcases your brand’s
expertise.

BUILD AN EXPERT PLATFORM WITH BRICK UNDERGROUND'S

Content Marketing Partnerships

@ BRICK UNDERGROUND

BuY

RENT

St

UNE  IMPROVE  ESCAPE

SET BB MR

—eo

SPONSORED BY HIMMEL-

STEIN, McCONNELL,

Sam Himmelste
disputes over evict
lease buyouts
McConnell, Gribbe:

for this column, click h

GRIBBEN, DONOGHUE &
JOSEPH

HIMMELSTEIN

Ask Sam: How Much Security Deposit Can My

Landlord Charge for a Rent-Stabilized Apartment?

s s

n: I want to secure a rent

d apartment, and I mect all the
1ents (40x rent, excellent credit,
hie landlord originally verbally said
ionth rent and one month security,
€is now asking for two months
.curity, which I don't think he can do on
a rentstabilized apartment. But if I say
no, he will likely just refuse me the

The Apartment You Want.
The Guaranty You Need.
o J

WE DEFEND ONLY
QNVC TENANTS,

CO0P & CONDO LT OwNERS

L1y

Ask am Agent: How Moch
Cond Do | meed 10 By
NYC Apartaent?

The Sockal Clubn of
Brosklyn, The Savvy
Lomer's Guide to The City,
204 More

@

Logo placed at top of
article, with 'Sponsored
By.'

Mini description about
your company/service(s).

Runs across multiple
feeds, including: in
homepage blogroll and
slideshow, featured in
weekly newsletter and
mentioned on social
networks.

Archived so it remains
searchable on Brick
Underground and
Google.



PROMOTE YOUR IN A

Sponsored Advertorial

Brick Underground’s writers
will work with you to create
promotional posts that
advocate your brand and
agenda alone (subject to
editorial approval).

The SMART way 10 do major home renovations in NYC

@ BRICK UNDERGROUND

BUY RENT SELL LVE IMPROVE  ESCAPE

SRR

The Apartment You Want.
The Guaranty You Need.
.

Upgrade to the Upper East Side
in These Thoroughly Modern,
No-Fee Rentalsts

WE DEFEND ONLY
NYC TENANTS,
CO0P £ CONDO UNIT OwNIRS,

PRESENTED BY 245 EAST 80
245 EAST 80TH

UPPER EAST S10L

L Ask e Agents How Mk
1 Coanh Dol meed to Buy
NYC Apartasent?

+ lavisd apartment i a doorman buskding oa the toay Upper
3 seomed like 3 it of aa clusive New York Brosklys, The Savvy
b Bas termed it into & chic, accessible Loaers Galde ¢o The City.

245 East 80th is the i et
epitome of sleek, P
modem, luxury thng £ 800 arc exactly ‘m,w-wuumm\mmlmnhf

in the heart of the

) () PR . Sk e @ A [

The Social Clubs of

Wt Vou'Nl Get Acroms
NYC for $1.500 2 Moath

ental, with pencrous (4811 696 square foot) layouts,
ags. white cak hardwood Noors and doublc-bang Glt-in
Private Smimming Pooh to
Coool O b the Lant Days of

’T' -‘s—-.

PLACEMENT:

Blue background, eye-
catching and clearly
marked.

Logo placement & mini
description.

Newsletter promotion.

Social Media
promotion to our fans
and custom audience
segments.

Runs across multiple
feeds, including: in
homepage blogroll and
slideshow, featured in
weekly newsletter and
mentioned on social
networks.



INSERT YOUR MESSAGE DIRECTLY INTO BRICK UNDERGROUND’S MOST POPULAR CONTENT

Sponsored Inserts and ProTips

@ Native placements seamlessly integrated into Brick's most popular posts

BUY RENT  SEL LNE IMPROVE  ESCAPE B SRR [ suscon |
The 8 Best Websites for Finding a No Fee Rental
Apartment in NYC

aU%

Custom messaging contextually relevant to what your target customers are
actively searching for online

The Apartment You Want.
The Guarmty You Need.
rom

@ Always-on presence drives a steady stream high-intent potential customers

s y
\
Quakfy for the apartment you want

Your Name Here

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vivamus ut est
congue velit lacinia condimentum. Donec id venenatis leo. Duis viverra
libero ut erat hendrerit, id fringilla lacus aliquet. Ut tempor rutrum velit eu
interdum. Mauris bibendum tincidunt justo at eleifend. Nulla elementum 0 PI‘() T]p If you exhaust the )
SARRE 08 AATIRLE neque quam, eu malesuada mauris cursus at. In hac habitasse platea

' , ‘ . advantage of the corporate relocatiol
£ if it your fiet time ; dictumst. Praesent sapien ex, luctus a tristique...

- s - savvy real estate brokerage founded by
H

YOUR IMAGE YOUR IMAGE searches of classmates and colleagues

HERE HERE rent versus the usual 12 to 15 percent

CH |
- ¢

listing where the fee is split with the

a delight to deal with.

Check out current availabilities bere or call the leasing office, open 7
days a week at 646-524-8080.

CLICK HERE FOR MORE INFO B



DIRECTLY TO OUR SUBSCRIBERS' EMAIL INBOXES WITH

Sponsor Dedicated
Emails

Feb 19 (1 day ago)

Take center stage with a dedicated email that speaks exclusively to your
brand, broadcast out to our 48,000+ email subscribers and/or 13,000+ real

r‘@ B R I E K U N [] E R G R [] U N I] MONDA:MAY:'me estate agents who want to stay up-to-date on NYC real estate matters.

LR

PLACEMENT:

Lead image to grab readers and call to
action.

Logo placed at top of article, with

GET YOUR FREE ESTIMATE! Presented By.

i :!i‘ls.,

SET YROR FREE ESTTY

“

Too Busy to Renovate? MyHome’s Experts

Wi" TranSf()rn] ur Spacc Whilc you Sit Bac y Too Busy to Renovate? MyHome's Experts ) L .
d R l - will Transform your Space while you Sit Back WebSIfe link and call to action
an clax s . A
and Rebax prominently displayed.

M

Custom positioning of your brand using
Brick Underground’s trusted editorial
b be et I’ e voice.



GET YOUR IN OUR SUBSCRIBERS' EMAIL INBOXES WITH

Newsletter Advertising

PLACEMENT:

Reach our 48,000+ email subscribers on the regular by putting your

brand’s messaging alongside Brick Underground’s latest updates. Banner Placements

* 728 x 90
* 970 x 250

00000 T-Mobde LTE o
£ All Mail (7)

@ UNIUA UlvoLnunuuu o

Subject line Inbox  x

Sold as a package of 4
to run on designated weeks
(pending availability)

Sender <noreply@sender.com> Feb 19 (1 day ago)

o user «

@ BRICK UNDERGROUND ==

-

| ; This West Villsge Studio may Chyf

BSTEIR! about Skocping Lofis

y B

Bargain Hunters: 5 Neighborhoods to Watch in



SPEAK DIRECTLY TO VIA OUR

Broker Underground Newsletter

PLACEMENT:
Directly reach over 13,000 NYC Real Estate Agents in a newsletter
designed specifically for them. Banner Placements Sold as a package of 3
* 970 x 250 to run on designated weeks
* 300 x 600 (pending availability)
* 300 x 250

“

Subject line Inbox X

Sender <noreply@sender.com> Feb 19 (1 day ago)

Speed shopping: How to find an I N I] THURSDAY, APRIL 21ST

apartment in a single weekeng @ @
BROKER UNDERGRGUND

lm Speed shopping: How to find an
"Ny apartment in a single weekend



@ BRICK UNDERGROUND BB SN WPRDVE  ESLAP

SHAGE THIS CMiE:

‘ ONE KINGS § l i
‘ 1z '_djj 1 SHOP NO ANEW YORK CITY APARIMENT
= | @BRIK lJNll[h ' |
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I ° ) Co-op or Condo?
i) *
On your own or with an

' in the NYC buying process is to decide whether you're a
A co-op or condo.

How to scll your NYC apartme

NYC spasmenents ¢ome in two
Nlavoes: Co-op (shoet for
“cooperative™) and
condominium.

= | @ BRICK UNDERGROUND | Q

@ MakeSpace.com \\

Older buildiags (pee-19805) tend Never visit a storage unit again.

80 be co-ops, while pretty moch
everything built froas the 19808
W oeward is condo. Beyood that
distinction, your personal or

|
A NEW YORK CITY APARTMENT

FIND CUSTOMERS AT THE VERY BEGINNING OF THEIR SEARCH FOR A NYC HOME BY ADVERTISING ON OUR

Buy, Rent and Sell Guides

High-intent audience: 87% of this audience is
from high-intent Google organic search.



VIA TARGETABLE BANNER MEDIA WITH

Display Advertising

message visible to Brick Underground’s 460,000+ unique monthly
king solutions to their real estate and apartment dwelling needs.
Standard display units are available in multiple sizes.

970 x 90

@ BRICK UNDERGROUND
Womn s/ e s "
' o\ BN SWL Ve weRov e

320x 9

@ BRICK UNDERGROUND Q

Real Estate. Real Life. Real New York

300 x 250

300 x 250

640 x 480




Your campaign receives
exposure to a large high-i
and specifically targete

We build the audience.
Through data collected from our hig -
intent siie h'OFﬁC, we culﬁvate CUSt . Find NYC apartment rentals. Photos, floorplans,

Audiences on Facebook & Instagram. Ml eckimasse., s oo tee!

Audience examples include:
-

In-Market Renters ~ *  BrickUnderground
In-Market Buyers Facebook Fans

n-M ellers  * BrickUnderground
Renovators " Newsletter Subscribers

RentHop




BE HEARD AND SEEN ACROSS OUR

Social Network Communities

FACEBOOK
32,00+ Followers

TWITTER
9,000+ Followers

ann
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TO

Sponsor Brick Underground’s

Original Podcast Series

The SMART way to do major home renovations in NYC

==& BRICK UNDERGROUND

\ RENT  SELL  LIVE  IMPROVE  ESCAPE

ﬂBRl[}l( Stories of Life, Liberty and the Pursuit of Happiness
UNDERGROUND ELINGUR( ity Real Estate...

UNDEREROUND

A rbe o
q iTunes
. Episode 14: Misadventures in Times

~4 Squarc (or How to Avoid Tourists) STITCHIR

Episode 14: Misadventures in Times Square (or How to Avoid
Tourists)

hz: e R



BRIGK UNDERGROUND

Contact us:

349 Fifth Avenue
New York, NY 10016

Phone: (646) 701-7038

Email:




